INTRODUCTION
.
Although, primarily, it has been implemented on the B2C market, its effectiveness made it interesting to be applied also in B2B, e.g. in pharmaceutical industry (Jose Luis, Soares, Rodriguez-Molina, Frias, 2018) . The concept of consumer-centered approach, visible in science centres is one of the important contexts determining the functioning of those institutions.
Contemporary consumer of the educational offer
The modern reality, being placed in omnichannel reality, might be described with permanent social challenges and expectations, both in terms of customers relations and offerers, aimed at satisfying or even creating their needs . Those processes of offer creation and implementation become crucial in terms of educational issues. It is caused by the engagement of diverse scope of customers at the same time (mainly parents and children).
The specificity is determined by a few major factors, related to theoretical and pragmatic issues in business and educational field.
Presentation of the mentioned issue requires building a relation with a few important components. They are related to adjustments of the offer to the needs of children, their personal and individual development, regarding the methods and techniques adequate to the mentioned context. The matter of multi-subjectivity seems to be determining the educational context of the offer. This is based on the assumption of parents, children and offerers' inclusion in the process of product creation, which is crucial in relation to holistic and personalistic perception of a child, often presented as the contrary to a stereotypical school reality.
The needs and aspirations of children were placed in the centre of educational work of pedagogues, educators and teachers, especially in post-modern reality. The concept was presented very often in scientific theories related to personalism, phenomenology, naturalism, humanistic pedagogy and psychology (KowalczykSzymanska, 2001 ). It was supposed to be an answer to the crisis in needs and aspirations of children and youth. Many authors have conducted research and analysis in terms of supporting, stimulating and development of children's educational needs, not only in formal, but also in informal educational situations. As a consequence, specific methods in diagnosis and support of educational and development needs of children have been created (Więckowski, 1992; Kowalczyk, 2005) .
Holistic perception of a child is strictly related to the personalism. A child is being perceived as a subject or partner of educational influence. It is also reflected in its positioning and perception as a subject-customer (Gotwald, 2008) . For Multi-subjectivity is also a crucial issue in terms of educational offer and the engagement of all the subjects in educational process (offerers-parents-children). The issue was magnified in the concepts of pedagogy pluralism and it evolved (Kowalczyk, 2008) . 
Content design
The importance of designing the good quality education materials describing the elements presented in the exhibition is commonly recognized. Long hours of the research, editorial work, graphic design and putting it into elegant form is not an easy task, requiring didactic specialists engaged full time. Most important elements has to be chosen and putted into unambiguous form. Often the educational content must be presented at least on two (or more) levelsbasic and more advanced.
In terms of school groups (being common visitors and target group), preparation of the teachers' guiding materials is an inevi- Those entities must bear the responsibility for societal development and innovation.
Among others, the last factor makes them an interesting research object, just as their actions become a vital research area.
